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MUST-HAVES

Bold Setting

Champagne flowed at George- { \
town's Calloway Fine Art during ‘ =

the October 2 launch party for the &

2019 limited edition of MOOD By . T
Christofle—an artful tabletop ey
piece (above) containing silver- o Sk
plated flatware service for six. ; g e
Following a 2018 design by Karl B ™

Lagerfeld, music icon Pharrell
Williams and chef Jean Imbert
were tapped to conjure the cur-
rent release. Embracing the joy
of friendship, the duo lacquered
the steel exterior yellow and adorned it with a frieze depicting
their family and friends. The smaller MOOD Coffee contains
six espresso spoons (right), engraved with the word "share,”
written in Williams" hand. At Christofle in CityCenterDC.
$2,900 for 24-piece; $800 for six-piece. christofle.com —S.J.0.

Scent of Home

Long & Foster is branching out.
Partnering with venerable French
parfumerie MANE, the real estate
behemoth has introduced a signa-
ture home fragrance intended to
enhance the home-buying experi-
ence by evoking positive emotions
and memories and reducing stress.
LF68, a scent that marries notes of
champagne rose, rhubarb, lavender
leaves and citrus, comes in a decora-
tive, eight-and-a-half-ounce ltalian-
glass bottle. Available in time for the
holidays through Long & Foster. $150.
[fhomescents.com —Julie Sanders




